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2010 Polaris Awards 

 

[ C o m p a n y  A d d r e s s ]  

 
The Polaris Awards and Dinner is an annual gala program dedicated to recognizing the Inland Empire's most 

accomplished public relations professionals. The Polaris Award represents the highest standards of 
performance in the public relations profession. 

 
 

Early Entries Due – Friday, August 20, 2010 
Late Entries Due – Wednesday, September 1, 2010 

 
 

The evening gala will include a silent auction, cocktail hour, dinner, PR Newcomer of the Year Award, PR 
Practitioner of the Year Award, announcement of Polaris and Capella award recipients and Rising Star 
Scholarship recipients.  

 
 

Polaris Awards Ceremony 
October 13, 2010 

 
Spanish Art Gallery 

Mission Inn Hotel and Spa 
Riverside, California 

 
 

www.prsaie.org 
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Calling all outstanding public relations programs and campaigns in the Inland Empire! PRSA CIEC is calling 
for entries for its 2010 Polaris Awards. The awards recognize tactics and complete programs incorporating 
sound research, planning, execution and evaluation. The award represents the highest standards of 
performance in the public relations profession in the Inland Empire.   
 
ELIGIBILITY 
All submissions, or a portion of the entry, must have been executed between June 1, 2009 and June 1, 
2010. In addition, all submissions must meet one or more of the following criteria: 

• Company/client resides in the Inland Empire, except for student category. 
• Project was executed in the Inland Empire, except in the case of a student project, which may be a 

proposal rather than an executed project. 
• Submitting professional is a member of PRSA-CIEC. Submitting students is/are members of 

PRSSA at their universities 
 
ENTRY DEADLINES 
Early Bird Deadline: Entries must be received on or before Friday, August 20, 2010 at 4:00 p.m. (entrants 
can save $15 if submissions are made by the early deadline.) 
Late Entry Deadline: Entries must be received on or before September 1, 2010 at 4:00 p.m. 
 
ENTRY FEES 
PRSA-CIEC/PRSSA Members 
Early Bird Fee: $45. Must be received by August 20, 2010 
Late Entry: $60. Must be received by September 1, 2010 
 
Non-members 
Early Bird Fee: $60. Must be received by August 20, 2010 
Late Entry: $75. Must be received by September 1, 2010 
 
ENTRY DELIVERY 
Package all entries together carefully, and send or deliver them to: 
Attention: Polaris Awards c/o The LunMar Group 
1327 Fulbright Avenue 
Redlands, CA 92373 
 
JUDGING 
Members of a PRSA sister chapter will judge entries. Entries can earn up to 100 points from each judge.  
 
AWARDS 
There are two tiers of awards for the PRSA-California Inland Empire Chapters 

• Polaris Award: entry must receive an average score of 85 or more points 
• Capella Award: entry must receive an average score of 70 to 84 points 

From the winning entries, the judges will select an award for the coveted “Best of Show” honor based on a 
point system. If an entry does not meet the point criteria, a best of show award may not be given. 
 
ANNOUNCING THE WINNERS 
The PRSA California Inland Empire chapter will host its 45th Annual Polaris Awards & Dinner on October 13, 
2010 at the Spanish Art Gallery Room at the Mission Inn Hotel and Spa in Riverside, CA.   
 
 
 

Eligibility 
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Competitive entries will meet the following criteria. 
• Complete entry form. Entrants are responsible for designating the appropriate category and/or 

subcategory for each category. Judges will not assign category of entries.  
• Choose appropriate categories. Entry may be submitted in multiple categories as needed. Each 

additional category must include a separate form, binder and entry fee.  
• Submit each entry in a hard cover, three-ring binder not over two inches thick. Pages should be no 

larger than 8.5”x11”. Leave binder cover free of lettering, labels, drawings or other artwork.  
• Prepare a concise summary no longer than two typewritten pages to introduce your entry to the 

judges. The summary should include the following: Introduction, Research, Planning, Execution 
and Evaluation.  

• All entries that meet the Polaris Awards criteria will be recognized in a multi-media presentation. 
You must provide a jpg. file of your entry (i.e. cover of magazine, press release, website home 
page, press kit, etc.). In addition, include a 100-word synopsis to be used to describe your award 
entry. Ten points will be deducted if electronic file is not submitted. 

 
The two-page summary should include the following sections: 
 
Introduction: 
Provide a brief one or two paragraph description of the project that indicates why the project fits into the 
entry category, when the project was undertaken, you role in the project, purpose of the project and how it 
benefited or is benefiting the organization. 
 
Research: 
Summarize the primary and/or secondary research used to identify problems or opportunities addresses by 
the public relations plan. Include planning and execution of  
research conducted. 
 
Planning 
Outline the public relation plan. Specify the entry’s objectives, target audience, strategy, creativity and 
budget. Answer the questions, “Who was the target audience?” and “What did we want the target audience 
to do?” 
 
Execution: 
Describe the various elements of the plan, techniques used, tactics undertaken, implementation of the plan 
and difficulties encountered. Participating or cooperating agencies should be identified along with their roles. 
If advertising materials were used, entrant must identify and demonstrate that costs amounted to less than 
one-third of the total program cost. 
 
Evaluation: 
Demonstrate how the program met or exceeded its original objectives through quantifiable measurement 
methods. 
 
You may incorporate supporting materials such as photographs, letters, scripts, story boards, clippings and 
copies of other materials used in executing programs as long as materials fit in the three-ring binder not 
over two inches thick. Samples of supporting are sufficient to give the judging panel a basis for evaluation. 
 
Keep a copy of your entry. All entries become property of PRSA-California Inland Empire Chapter. Entries 
that are returned may be picked up at the Polaris Awards Dinner on October 13, 2010, or by special 
arrangement. Those entries not picked up by one month after the awards dinner will be discarded. 

Guidelines 
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For additional information about the Polaris Awards, please visit www.prsaie.org or contact Patricia Zurita, 
Polaris Awards Chair, at (909) 527-4011 or awards@prsaie.org 
 
1. Writing 
1a. Speech 
1b. Op/Ed 
1c. Feature Story 
1d. Pitch Letter 
1e. Backgrounder, White 
Paper or Technical 
 
For published pieces, submit 
tear sheet or the actual piece 
pasted on 8.5” x 11” paper. 
Loose clippings will not be 
accepted. The entire 
publication in which the 
writing appears should be 
submitted unless the writing 
throughout the entire 
publication comprises the 
submission. 
 
2. News Release/Public 
Service Announcement 
News event, feature, produce 
or service. Include release 
and clippings. 
2a. Print 
2b. Radio (submitted in      
print and audio cassette or 
CD) 
2c. Other (speeches, opinion 
editorials, etc.) 
 
3. Brochure 
3a. Non-profit 
3b. Profit 
 
4. Direct Mail 
4a. Non-profit 
4b. Profit 
 
5. Annual Reports 
5a. Non-profit 
5b. Profit 
 
6. Media/Press Kit 
Include all materials provided 
to media, including news 

releases, video/photos, and 
fact sheets.  
6a. Non-profit 
6b. Profit 
 
7. Marketing 
Communications 
Programs designed to 
introduce, publicize or 
promote products, services or 
ides. Campaigns that 
successfully create buzz and 
brand recognition. 
 
8. Overall Public Relations 
Program Ongoing program 
affecting an organization’s 
overall relations with its 
publics or key elements of its 
publics. 
 
9. Media Relations/Media 
Placement  
Media relations efforts 
focused on gaining publicity, 
enhancing overall awareness, 
providing 
education/professional 
development or other media 
relations work. Must include 
clippings to show the media 
placement. 
9a. Print 
9b. Broadcast 
9c. Online 
 
10. Community Relations 
Programs aimed at winning 
the cooperating of and 
improving relations with 
publics or organizations in 
communities where the 
sponsoring organization has 
an interest, need or 
opportunity. 
 
11. Special Events and 
Observances One-time 

program of limited duration 
designed to generate 
awareness with key 
audiences. Includes product 
launches, openings, 
celebrations, premieres, 
anniversaries, kick-offs or 
other special observances in 
the following areas: 
a. Corporate/Brand - under 
$50,000 budget 
b. Corporate/Brand - $50,000 
budget or more 
d. Government/Non-Profit - 
under $25,000 budget 
e. Government/Non-Profit - 
$25,000 budget or more 
 
12. Government/Public 
Affairs 
Campaigns or programs that 
communicate an 
organization’s position to a 
government entity or other 
public audience, or that seek 
to influence the governmental 
decision-making process. 
 
13. Multicultural 
Communications Program 
Campaigns or programs, of 
any kind, strategically 
targeted to a cultural group. 
a. Corporate/Brand 
b.Associations/Government/ 
Non-Profit Organizations 
 
14. Corporate Branding 
Program using public 
relations in the launch of a 
new company or in a 
corporate rebranding 
initiative. The campaign must 
go beyond simple brand 
name recognition to show an 
appreciation and 
understanding of key 

Categories 
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message points among target 
audience. 
 
15. Internal 
Communications 
Programs to improve internal 
relations through enhanced 
communications or programs 
affecting relations with 
employees or staff. 
 
16. Newsletter (Hardcopy or 
Electronic) Publications 
designed, written and 
published periodically to 
provide timely information to 
target audiences 
while supporting an 
organization’s overall 
communications objectives. 
Submit at least three 
consecutive issues. 
1a. Corporate Internal 
1b. Corporate External 
1c. Non-profit Organizations 
1d. Government/Association 
 
17. Multi-media 
Presentation that entrant 
produced, directed and/or 
scripted. Must be submitted, 
CD or DVD. 
 
18. Special Communication 
The category is only for one-
time communication projects 
such as calendars, posters, 
bill stuffers, logo design, etc. 
All the judging elements of a 
program are considered in 
this category.  
 

 
 
 
19. Crisis Communications 
19a. Implementation of a 
communications strategy in 
response to an organizational 
crisis. 
19b. Development of a crisis 
plan. 
 
20. Website 
20a. Internet Website 
20b. Intranet Website 
 
21. Magazines or 
Periodicals 
Entries must include two 
consecutive issues 
21a. Non-profit 
21b. Profit 
 
22. Social Media Public 
Relations Programs  
Ongoing strategic program 
utilizing one or more digital 
platforms or channels such as 
social media, 
web sites, landing pages, e-
mail, mobile, blog/vlog, 
webcast, webinar, etc. 
Submissions should explain 
why this medium was 
selected and demonstrate 
how the campaign strategy, 
research and execution 
successfully worked to  
reach and influence target 
audiences. 
 
 
 

 
 
 
23. Social Media Public 
Relations Tactics  
Tactics using social and 
digital media platforms or 
channels to communicate, 
influence, share information, 
or build brand awareness with 
constituent groups. 
a. Content Creation (i.e. 
Blogs, Podcasts, Video; 
submit on CD on mini USB 
drive) 
b. Social Networks (i.e. 
LinkedIn, Facebook, Ning, 
MySpace, community forums) 
c. Push Communications (i.e. 
Twitter, Yelp, Gowalla, 
Foursquare) 
d. Content Sharing (i.e. 
YouTube, Flickr, Del.ico.us) 
e. Content Networks (i.e. 
Digg, Wiki, message boards) 
 
24 Student Project 
Undergraduate or graduate 
students, individually or in 
teams, may submit a project 
done for a public relations 
course as long as it includes 
a fully developed public 
relations projects, i.e., press 
kit, campaign proposal, 
special event proposal, etc. 
Submissions will be judged 
on how well the project uses 
the four-step process of 
public relations in its 
development.  
 

 
 
 
 
 
 
 
 
 

Categories (Continued) 
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Submissions must be from practitioners in the Inland Empire or for Inland Empire clients. An entry form 
must be completed and included for each entry. Duplicate this form as needed. Please write legibly or 
type all information. Submit each entry following entry guidelines. 
 

Early Bird Entry Deadline: August 20, 2010 
Late Entry Deadline: September 1, 2010 

 
Make checks payable to PRSAIE. Mail or deliver entry and payment to:  
Attention: Polaris Awards c/o The LunMar Group 
1327 Fulbright Avenue 
Redlands, CA 92373 
 

To drop-off your entry(s), please call 951.217.6011, to arrange a time and date for delivery. 
 
Category Name and Category Number_______________________________________ 
Title of Entry___________________________________________________________ 
Entrant’s Name_________________________________________________________ 
Title_________________________ Company_________________________________ 
Name to be engraved on award (limit to 25 characters)__________________________ 
Mailing Address________________________________________________________ 
City______________________________________State____ Zip_________________ 
Telephone____________________ E-mail___________________________________ 
Website______________________________________________________________ 
 
Please remember to provide a jpg. file of your entry (i.e. cover of magazine, press release, website home 
page, press kit, etc.). In addition, include a 100-word synopsis to be used to describe your award, should it 
win.  
 
100-word synopsis of project: 
______________________________________________________________________________________
______________________________________________________________________________________ 
______________________________________________________________________________________ 
______________________________________________________________________________________ 
 
Polaris Award Entry Fees 
PRSA-CIEC/PRSSA Members 
Early Bird Fee: $45. Must be received by August 20, 2010 
Late Entry: $60. Must be received by September 1, 2010 
 
Non-members 
Early Bird Fee: $60. Must be received by August 20, 2010 
Late Entry: $75. Must be received by September 1, 2010 
 

Good Luck! We look forward to seeing you at the Polaris Awards Ceremony. 
 

October 13, 2010 
Spanish Art Gallery 

Mission Inn Hotel and Spa 
Riverside, CA 

Polaris Awards Entry Form 


